
taco bell slogan history

Taco Bell Slogan History: A Journey Through Catchphrases and Brand Identity

taco bell slogan history is a fascinating tale that reflects the evolution of
one of America's most beloved fast-food chains. From its humble beginnings as
a small taco stand in California to becoming a global icon of Mexican-
inspired fast food, Taco Bell has used slogans to connect with customers,
build its brand image, and stay relevant in a competitive market.
Understanding the history of Taco Bell’s slogans offers a unique glimpse into
how marketing strategies adapt over time and how a brand’s voice can shape
public perception.

The Early Days: Setting the Stage for Taco
Bell’s Brand Identity

Before Taco Bell became the household name it is today, the company needed to
establish a strong identity that resonated with its target audience. The
early slogans focused on highlighting the unique flavors and affordability of
its offerings. These first slogans laid the groundwork for Taco Bell’s
distinctive personality, emphasizing a fun and approachable vibe.

From Taco Stand to National Chain

In the 1960s and 70s, Taco Bell was rapidly expanding. The slogans from this
era were straightforward and focused largely on introducing Americans to
Mexican-style cuisine. Phrases like "Live Mas," which would come much later,
were not yet in play. Instead, the slogans tended to highlight the novelty of
tacos and burritos, often playing up the value and quick service.

The Evolution of Taco Bell Slogans Through the
Decades

Taco Bell’s slogan history reflects broader trends in advertising, such as
shifting consumer values, cultural changes, and advancements in marketing.

1980s and 1990s: Emphasizing Fun and Bold Flavors

During the 1980s and 1990s, Taco Bell slogans began to embrace a bolder, more
playful tone. The brand wanted to appeal to younger audiences, particularly
teens and college students, who valued both taste and a sense of rebellious
fun.

Some memorable slogans from this period include:

“Make a Run for the Border” – This slogan invited customers to



experience Taco Bell’s flavorful menu as a quick escape from the
ordinary.

“Yo Quiero Taco Bell” – Introduced in the late 90s, this catchy phrase
featured the iconic Chihuahua mascot and quickly became part of pop
culture.

These slogans helped Taco Bell stand out by creating a catchy, memorable
identity that linked the brand to fun and adventurous eating.

2000s: Reinvention and Expanding the Menu

The new millennium brought a mix of challenges and opportunities for Taco
Bell. The fast-food market grew more crowded, and consumer preferences were
shifting toward more diverse and sometimes healthier options. Taco Bell
responded not only by innovating its menu but also by refreshing its
marketing approach.

Slogans during this time focused on high-energy, youthful appeal:

“Think Outside the Bun” – This slogan cleverly positioned Taco Bell as
an alternative to traditional fast-food burgers, emphasizing its
Mexican-inspired menu.

“Live Más” – Launched in 2012, this slogan became a defining phrase for
Taco Bell, encouraging customers to live life to the fullest and enjoy
bold flavors.

“Live Más” in particular signaled a major shift, as it embraced a lifestyle
philosophy rather than just a product pitch. It connected deeply with
Millennials and Gen Z consumers, adding emotional resonance to Taco Bell’s
brand.

Why Slogans Matter in Taco Bell’s Marketing
Strategy

Slogans are more than just catchy phrases; they’re essential tools for brand
recognition and customer loyalty. Taco Bell’s slogan history shows how
powerful words can be in shaping a brand’s personality and customer
experience.

The Role of Slogans in Building Brand Loyalty

A great slogan encapsulates the essence of a brand in a way that’s easy to
remember and emotionally engaging. For Taco Bell, slogans like “Live Más”
have done just that, fostering a sense of community and identity among fans.
When customers repeat a slogan, it reinforces their connection to the brand,
making them more likely to return.



Adapting to Cultural Trends

Taco Bell has also used slogans to stay culturally relevant. For example, “Yo
Quiero Taco Bell” became a cultural phenomenon in the late 90s, capturing the
playful, quirky spirit of the time. More recently, “Live Más” taps into the
growing desire for experiences and authenticity among younger consumers.

Lessons from Taco Bell Slogan History for
Marketers and Businesses

Looking at Taco Bell’s slogan history offers valuable insights for anyone
interested in branding or advertising.

Consistency with Flexibility: Taco Bell has maintained a consistent
brand personality—fun, bold, youthful—while updating slogans to fit
changing times.

Cultural Awareness: Successful slogans resonate with current cultural
moods and values, making the brand feel relevant.

Emotional Connection: Moving beyond product features to lifestyle and
identity helps slogans create deeper bonds with audiences.

Memorability: Simple, catchy phrases stick in people’s minds and can
become part of popular culture, as “Yo Quiero Taco Bell” did.

Recent Developments and the Future of Taco
Bell’s Slogans

As Taco Bell continues to innovate, its marketing strategies, including
slogans, evolve as well. The brand is increasingly focused on digital
engagement and tapping into global markets while maintaining its core
identity. Slogans now often appear alongside social media campaigns,
influencer partnerships, and experiential marketing, all aimed at creating
immersive brand experiences.

For example, Taco Bell has experimented with slogans and taglines that
emphasize not only the food but the fun, often using humor and irreverence to
connect with customers. This approach keeps the brand fresh and exciting in a
fast-changing marketplace.

---

The taco bell slogan history is a rich tapestry that reveals how a simple
fast-food chain grew into an influential cultural icon through the power of
words. From “Make a Run for the Border” to “Live Más,” each slogan has played
a part in telling Taco Bell’s story—a story of flavor, fun, and living life
with zest. Whether you’re a marketing enthusiast or a Taco Bell fan, there’s
much to appreciate in this evolving narrative.



Frequently Asked Questions

What was Taco Bell's original slogan?

Taco Bell's original slogan was "Make a Run for the Border!" which was
introduced in the 1980s to emphasize the brand's Mexican-inspired fast food.

When was the slogan "Live Mas" introduced by Taco
Bell?

The slogan "Live Mas" was introduced by Taco Bell in 2012 as part of a
rebranding effort to appeal to a younger, more adventurous audience.

What does the slogan "Live Mas" mean?

"Live Mas" translates to "Live More" in English and encourages customers to
live life to the fullest while enjoying bold and flavorful food.

Has Taco Bell used any slogans before "Live Mas"?

Yes, before "Live Mas," Taco Bell used slogans like "Make a Run for the
Border!", "Think Outside the Bun", and "Yo Quiero Taco Bell."

Why did Taco Bell change its slogan to "Live Mas"?

Taco Bell changed its slogan to "Live Mas" to modernize its brand image and
connect with millennials by promoting a lifestyle of boldness and fun.

Did Taco Bell ever use a slogan in Spanish?

Yes, Taco Bell used the slogan "Yo Quiero Taco Bell," which means "I Want
Taco Bell" in Spanish, popularized by its mascot, the Chihuahua, in the late
1990s and early 2000s.

How long did the slogan "Make a Run for the Border!"
last?

The slogan "Make a Run for the Border!" was used primarily throughout the
1980s and early 1990s before Taco Bell updated its branding.

Are there any notable advertising campaigns
associated with Taco Bell slogans?

Yes, Taco Bell's "Yo Quiero Taco Bell" campaign featuring the Chihuahua
mascot was highly memorable, and the "Live Mas" campaign includes various
commercials promoting adventurous lifestyles.

Has Taco Bell's slogan influenced its brand identity?

Absolutely, Taco Bell's slogans, especially "Live Mas," have strongly
influenced its brand identity by promoting a youthful, energetic, and bold
image that resonates with its target audience.



Additional Resources
Taco Bell Slogan History: An Analytical Review of Brand Messaging Evolution

taco bell slogan history reflects a dynamic journey of branding and marketing
strategies that have helped shape the fast-food giant's identity over the
decades. As one of the most recognized Mexican-inspired fast-food chains
globally, Taco Bell has consistently leveraged slogans to communicate its
core values, attract diverse audiences, and differentiate itself in a highly
competitive market. This article delves into the evolution of Taco Bell’s
slogans, examining their cultural relevance, marketing effectiveness, and
impact on brand perception.

The Evolution of Taco Bell’s Brand Messaging

Since its inception in 1962, Taco Bell has undergone significant
transformations, not only in its menu offerings but also in how it positions
itself to customers through advertising. The taco bell slogan history
highlights a progression from simple, product-focused taglines to more
lifestyle-oriented, bold messaging that resonates with younger demographics.

Early slogans primarily emphasized affordability and taste, aligning with the
fast-food industry's emphasis on convenience. Over time, Taco Bell shifted
toward slogans that underscore innovation, bold flavors, and cultural
relevance, reflecting broader changes in consumer expectations and
competitive pressures.

Initial Slogans: Establishing a Fast-Food Identity

In the early years, Taco Bell’s slogans were straightforward and direct,
aiming to establish the brand as a quick, tasty, and affordable option.
Phrases like "Live Mas," which later became the brand’s flagship slogan, had
not yet emerged. Instead, early marketing focused on the novelty of Mexican-
style food and accessibility.

One of the earliest known slogans was “Cheap Eats, Great Treats,” emphasizing
value for money during a period when fast food was rapidly expanding in the
United States. This approach mirrored industry trends where price sensitivity
was a critical driver for consumer choice.

“Make a Run for the Border” – The First Iconic
Tagline

The slogan “Make a Run for the Border,” introduced in the 1980s, marked a
pivotal moment in Taco Bell’s advertising history. This tagline cleverly
positioned the brand as an adventurous alternative to traditional fast food,
inviting customers to experience something different and exciting. It also
played on the idea of crossing a cultural border, appealing to consumers’
curiosity about Mexican cuisine.

This slogan was effective for several reasons:



Memorability: The phrase was catchy and easy to recall, which is
essential for brand recognition.

Brand Differentiation: It distinguished Taco Bell from competitors by
invoking a sense of adventure.

Emotional Appeal: Encouraged consumers to “escape” the mundane and try
bold flavors.

However, despite its success, some critics argued that the slogan could
unintentionally reinforce stereotypes about Mexican culture. Nevertheless, it
remained a cornerstone of Taco Bell’s branding for many years.

Transition to “Think Outside the Bun”

In the early 2000s, Taco Bell adopted the slogan “Think Outside the Bun,”
signaling a strategic shift in messaging. This tagline explicitly positioned
Taco Bell as a creative alternative to traditional burger chains, leveraging
its unique menu items to challenge the dominance of burger-centric fast food.

This slogan was part of a broader campaign that included television
commercials and digital marketing, emphasizing innovation and
differentiation. It resonated well with a generation seeking new and exciting
food experiences beyond the standard burger and fries.

From an SEO perspective, the phrase “Think Outside the Bun” became synonymous
with Taco Bell’s brand identity during this period, helping to capture search
queries related to alternative fast-food options.

The Rise of “Live Más”: A Modern Branding
Milestone

Perhaps the most significant development in taco bell slogan history is the
introduction of “Live Más” in 2012. Translating roughly to “Live More,” this
slogan encapsulated a lifestyle-oriented message, encouraging consumers to
embrace boldness, adventure, and a zest for life. This shift was emblematic
of Taco Bell’s efforts to connect with younger audiences, particularly
millennials and Gen Z.

Characteristics and Impact of “Live Más”

“Live Más” is more than just a catchy phrase—it represents a comprehensive
branding philosophy designed to evoke emotion and cultivate brand loyalty.
Several factors contributed to its success:

Cultural Relevance: The use of Spanish in the slogan reflects the
brand’s Mexican-inspired roots and appeals to a diverse, multicultural
audience.



Emotional Resonance: Encourages customers to live life to the fullest,
aligning well with lifestyle marketing trends.

Marketing Versatility: The slogan has been used across multiple
campaigns, including social media, television, and sponsorships,
maintaining consistent brand messaging.

SEO Benefits: “Live Más” is unique and trademarked, making it highly
searchable and closely associated with Taco Bell in online searches.

This slogan has played a crucial role in refreshing Taco Bell’s image,
helping to reposition the brand from a simple fast-food provider to a
cultural icon synonymous with youthful energy and bold tastes.

Campaigns and Extensions Under “Live Más”

The “Live Más” campaign extended beyond slogans into experiential marketing,
including collaborations with celebrities, limited-time menu items, and
social media challenges. Taco Bell’s use of influencer partnerships and
digital engagement has amplified the reach of this messaging, making “Live
Más” a multi-dimensional brand asset.

Additionally, the company has utilized the slogan to support philanthropic
efforts, such as the Taco Bell Foundation, which aligns with the aspirational
tone of “Live Más” by investing in education and community development.

Comparative Analysis of Taco Bell’s Slogans
Over Time

Analyzing the taco bell slogan history reveals a clear trajectory from
product-centric messaging toward lifestyle branding and cultural engagement.
Here’s a comparative overview:

Early Slogans: Focused on affordability and taste; limited emotional1.
appeal.

“Make a Run for the Border”: Introduced adventure and cultural2.
curiosity; memorable but potentially problematic in cultural
sensitivity.

“Think Outside the Bun”: Positioned Taco Bell as a unique alternative to3.
burgers; leveraged innovation and differentiation.

“Live Más”: Lifestyle-focused; culturally resonant; emotionally4.
engaging; multi-channel adaptability.

From a marketing perspective, the evolution demonstrates Taco Bell’s
responsiveness to changing consumer demographics and market dynamics. The
shift towards more inclusive and aspirational slogans reflects broader trends
in the fast-food industry where emotional connection and brand identity play



increasingly critical roles.

Pros and Cons of Taco Bell’s Slogan Strategies

Pros:

Strong brand recognition through memorable and unique slogans.

Effective targeting of younger demographics with lifestyle-oriented
messaging.

Ability to adapt slogans to changing cultural and market trends.

Increased SEO visibility through distinctive catchphrases.

Cons:

Early slogans lacked differentiation in a crowded fast-food market.

Some slogans risked cultural insensitivity or stereotyping.

Frequent slogan changes can dilute brand consistency if not managed
carefully.

Conclusion: The Ongoing Legacy of Taco Bell’s
Slogans

The taco bell slogan history illustrates how strategic brand messaging can
evolve to reflect changing consumer values, cultural landscapes, and
competitive pressures. From humble beginnings emphasizing affordability to
current campaigns that celebrate boldness and cultural inclusivity, Taco
Bell’s slogans have been integral to the company’s sustained relevance and
market presence.

As the fast-food industry continues to innovate and consumer preferences
shift, it will be intriguing to observe how Taco Bell’s brand messaging
adapts in future campaigns. The legacy of slogans like “Make a Run for the
Border” and “Live Más” not only underscores the power of effective marketing
but also highlights the importance of aligning brand identity with meaningful
cultural narratives.

Taco Bell Slogan History
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  taco bell slogan history: CHIHUAHUA: History, Habits, Care, Legends and Training of
the World's Smallest Dog Bill Edwards, 2012-05-22 Bill Edwards is a professional writer, author,
speaker, business consultant and life skills expert in his fifties. Bill has appeared on many national
and international radio shows, television and web broadcasts, and been featured in a number of
well-known newspapers, periodicals and publications. This book offers amazing facts about the
Chihuahua Dog Breed and helpful hints about their care, feeding, training and breeding learned
from years of experience with the world's smallest dog.
  taco bell slogan history: Sports Sponsorship John A. Fortunato, 2013-08-14 This book
focuses on how the sponsorship of sports works: the costs, the goals, evaluation and selection of the
property a sponsor chooses, how to activate a sponsorship, how to create a brand association, public
relations and brand image possibilities. Anything is possible in a sponsorship, it is simply what the
sponsor and the property can agree to during their negotiations. There is, for example, the
opportunity for product category exclusivity--no competing brand at a particular location. With the
audience being harder to reach because of technology, sponsorship continues to be a viable way to
obtain brand exposure and better connect a brand with a consumer. With global sponsorship
spending totaling more than $51 billion, it is clear that many companies see this as an important
promotional communication strategy. Instructors considering this book for use in a course may
request an examination copy here.
  taco bell slogan history: The Power of Latino Leadership Juana Bordas, 2013-05-06 Latinos'
demographic growth and expanding influence could herald advancements in their economic,
political, and social status. For this to happen, however, Latino leaders must connected and unify a
very diverse population. They must also deal with burgeoning growth - much of which is due to
immigration. At the same time, leaders must address myriad issues such as the dropout rate,
underemployment, and political underrepresentation. This book will provide Latino leaders with a
conceptual framework that integrates culture, leadership, and historical antecedents. It will nourish
the roots and traditions that have made leadership such a powerful determinant in advancing the
Latino community. Its comprehensive 10 principal leadership model will give Latinos a solid
foundation and a culturally-specific approach. And it will appeal to non-Latinos who wish to expand
their leadership repertoire, become more culturally adaptable, or learn how to lead the dynamic
Latino workforce.
  taco bell slogan history: A History of Advertising Jef I Richards, 2022-05-15 Advertising has
always been a uniquely influential social force. It affects what we buy, what we believe, who we
elect, and so much more. We tend to know histories of other massive social forces, but even people
working in advertising often have a tenuous grasp of their field's background. This book slices
advertising's history into a smörgåsbord of specific topics like advertising to children, political
advertising, people's names as advertisements, 3D advertising, programmatic buying, and so much
more, offering a synopsis of how each developed and the role it played in this discipline. In doing so,
many firsts are identified, such as the first full-page color magazine advertisement, and the first
point-of-purchase advertisement. This book also reaches back farther in search of the earliest
advertisements, and it tells the story of the variety of techniques used by our ancestors to promote
their products and ideas. Part textbook, part reference, the book is an advertising museum in
portable form suitable for all levels of students, scholars, and arm-chair enthusiasts. (Please note
that the hardback and eBook formats of this book feature full-color printing. The paperback is
grayscale.)
  taco bell slogan history: Speaking Spanish in the US Janet M. Fuller, Jennifer Leeman,
2020-06-02 This book introduces readers to basic concepts of sociolinguistics with a focus on
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Spanish in the US. The coverage goes beyond linguistics to examine the history and politics of
Spanish in the US, the relationship of language to Latinx identities, and how language ideologies and
policies reflect and shape societal views of Spanish and its speakers. Accessible to those with no
linguistic background, this book provides students with a foundation in the study of language and
society, and the opportunity to relate theoretical concepts to Spanish in the US in a range of
contexts, including everyday speech, contemporary culture, media, education and policy. The book is
a substantially revised and expanded 2nd edition of Spanish Speakers in the USA, including new
chapters on the history of Spanish in the US, the demographics of Spanish in the US, and language
policy; and expanded chapters on language ideologies, race, identity, media, and education. A
Spanish-language edition of this book is also available:
https://www.multilingual-matters.com/page/detail/?K=9781800413931.
  taco bell slogan history: Not Taco Bell Material Adam Carolla, 2012-06-12 In his second
book, Adam Carolla—author of New York Times bestseller In Fifty Years We'll All Be Chicks and
chart-topping podcaster—reveals all the stories behind how he came to be the angry middle-aged
man he is today. Funnyman Adam Carolla is known for two things: hilarious rants about things that
drive him crazy and personal stories about everything from his hardscrabble childhood to his slacker
friends to the hypocrisy of Hollywood. He tackled rants in his first book, and now he tells his best
stories and debuts some never-before-heard tales as well. Organized by the myriad dumps Carolla
called home—through the flophouse apartments he rented in his twenties, up to the homes he
personally renovated after achieving success in Hollywood—the anecdotes here follow Adam's
journey and the hilarious pitfalls along the way. Adam Carolla started broke and blue collar and has
now been on the Hollywood scene for over fifteen years, yet he never lost his underdog demeanor.
He's still connected to the working class guy he once was, and delivers a raw and edgy,
fish-out-of-water take on the world he lives in (but mostly disagrees with), telling all the stories, no
matter who he offends—family, friends or the famous.
  taco bell slogan history: Ebook: Advertising and Promotion Belch, 2014-09-16 Ebook:
Advertising and Promotion
  taco bell slogan history: Food & Society Amy E. Guptill, Denise A. Copelton, Betsy Lucal,
2022-11-02 This popular text, now in a third edition, offers readers a vivid perspective on the
cultural and social complexities of food practices and the current food system. Synthesizing insights
from the multidisciplinary field of food studies, this book engages readers’ curiosity by highlighting
the seeming paradoxes of food: how food is both individual and social, reveals both distinction and
conformity, and, in the contemporary era, seems to come from everywhere but nowhere in
particular. Each chapter begins with an intriguing case study and ends with suggested resources
and activities. Chapter topics include identity, restaurants and food media, health, marketing,
industrialization, global food, surplus and scarcity, and social change. Updates and enhancements in
this edition reflect new scholarly insights into how food is involved in social media, social
movements, and the COVID-19 pandemic. Throughout, the book blends concepts and empirical
accounts to address the central issues of culture, structure, and social inequality. Written in a lively,
accessible style, this book provides students with an unrivalled and multifaceted introduction to this
fascinating aspect of social life.
  taco bell slogan history: Foods That Changed History Christopher Cumo, 2015-06-30 Serving
students and general readers alike, this encyclopedia addresses the myriad and profound ways foods
have shaped the world we inhabit, from prehistory to the present. Written with the needs of students
in mind, Foods That Changed History: How Foods Shaped Civilization from the Ancient World to the
Present presents nearly 100 entries on foods that have shaped history—fascinating topics that are
rarely addressed in detail in traditional history texts. In learning about foods and their importance,
readers will gain valuable insight into other areas such as religious movements, literature,
economics, technology, and the human condition itself. Readers will learn how the potato, for
example, changed lives in drastic ways in northern Europe, particularly Ireland; and how the potato
famine led to the foundation of the science of plant pathology, which now affects how scientists and



governments consider the dangers of genetic uniformity. The entries document how the
consumption of tea and spices fostered global exploration, and how citrus fruits led to the prevention
of scurvy. This book helps students acquire fundamental information about the role of foods in
shaping world history, and it promotes critical thinking about that topic.
  taco bell slogan history: The Copywriter's Toolkit Margo Berman, 2012-07-19 Written from
a real-world perspective by an award-winning copywriter/producer/director, this comprehensive
guide is what every writer needs to create powerful, strategic ad copy. Focusing on strategy,
technique, and the skills needed to write for different media, The Copywriter’s Toolkit book will
sharpen your copywriting skills whatever your level. Introduces essential conceptual strategies and
key writing techniques for result-driven copy Provides practical advice on writing for specific media
including: print, radio, TV, websites, blogs, social media, ambient, digital, direct mail, product
packaging, and viral marketing Covers all areas of copy development: on-strategy and on-target
messaging; headline and slogan creation; brand personality and tone of voice; broadcast production
conceptualization and print / digital typesetting consideration Presents innovative visual examples
from exciting multimedia campaigns, comments from copywriters at world-renowned agencies,
inspiring radio scripts, TV scripts and storyboards, effective blog posts, imaginative package copy,
and more Shares invaluable writing tips and insights from award-winning copywriters currently at
global agencies Includes supplementary website an instructor’s manual, sample syllabus,
PowerPoint presentations, and creative assignments, as well as student study aids, flashcards,
podcasts and/or webinars by the author, and links to sample and featured campaigns, agencies, and
related videos
  taco bell slogan history: The Totally Sweet 90s Gael Fashingbauer Cooper, Brian Bellmont,
2013-06-04 If you can tell the difference between the Petes in Pete & Pete, know every step to the
Macarena by heart, and remember when The Real World was about more than just drunken
hookups, The Totally Sweet ’90s will be a welcome trip down memory lane. With this hella cool
guide, you’ll reminisce about that glorious decade when Beanie Babies seemed like a smart
economic investment and Kris Kross had you wearing your pants backward. Whether you contracted
dysentery on the Oregon Trail or longed to attend Janet Reno’s Dance Party, you’ll get a kick out of
seeing which toys, treats, and trends stayed around, and which flopped. So throw your ponytail into
a scrunchie, take a swig from your can of Surge, and join us on this ride through the unforgettable
(and sometimes unforgivable) trends of the ’90s.
  taco bell slogan history: Food and Drink in American History Andrew F. Smith, 2013-10-28
This three-volume encyclopedia on the history of American food and beverages serves as an ideal
companion resource for social studies and American history courses, covering topics ranging from
early American Indian foods to mandatory nutrition information at fast food restaurants. The
expression you are what you eat certainly applies to Americans, not just in terms of our physical
health, but also in the myriad ways that our taste preferences, eating habits, and food culture are
intrinsically tied to our society and history. This standout reference work comprises two volumes
containing more than 600 alphabetically arranged historical entries on American foods and
beverages, as well as dozens of historical recipes for traditional American foods; and a third volume
of more than 120 primary source documents. Never before has there been a reference work that
coalesces this diverse range of information into a single set. The entries in this set provide
information that will transform any American history research project into an engaging learning
experience. Examples include explanations of how tuna fish became a staple food product for
Americans, how the canning industry emerged from the Civil War, the difference between Americans
and people of other countries in terms of what percentage of their income is spent on food and
beverages, and how taxation on beverages like tea, rum, and whisky set off important political
rebellions in U.S. history.
  taco bell slogan history: Teaching History in an Uncivilized World Philip Bigler, 2012-10-15
Teaching History in an Uncivilized World is the latest book by National Teacher of the Year Philip
Bigler. It is a fascinating chronicle of his 23-year odyssey as a high school history and humanities



teacher. Widely recognized for his innovative and exciting methods, Bigler explains how as a novice
teacher he discovered the power of using historical simulations to motivate students and to help
them become active participants in their own learning. These inspiring lessons proved highly
effective in teaching important curricular content as President Bill Clinton would later acknowledge:
“Through these historic simulations, his students have learned lessons about democracy and the
meaning of citizenship, lessons we want every American to know.” Despite Bigler’s success as a
history teacher, he was laid off twice early in his career due to school budgetary crises. Growing
frustrated and increasingly disillusioned, Bigler eventually quit teaching and during this three year
hiatus, he received an advanced degree at the College of William and Mary and served as an Army
historian at Arlington National Cemetery. It was while working at Arlington that Bigler discovered
that he missed the daily excitement of teaching history as well as the interaction with his students.
In 1985, he returned to the high school classroom a far wiser and better educator. At BCC and
McLean High Schools, Bigler taught a variety of history courses and was actively involved in
implementing the latest computer technology into his instruction. As the yearbook advisor at
McLean, he aggressively upgraded the publication’s limited computer resources and introduced the
editors and staff to desktop publishing. Widely respected by both staff and students, Philip Bigler
was twice selected by the McLean High School senior class as their “most influential teacher” and
was chosen as the school’s Teacher of the Year in 1996. In order to pursue his avid interest in the
potential of educational technology to improve student learning, Bigler transferred to Thomas
Jefferson High School for Science and Technology in the fall of 1996. There he was selected as the
Fairfax County and the Virginia Teacher of the Year. In 1998, Philip Bigler was named the National
Teacher of the Year by President Bill Clinton who remarked, “We need more teachers like Philip
Bigler…in every classroom in America today for it is they who can make our schools the best in the
world.” As the National Teacher of the Year, Bigler was granted a one year sabbatical and traveled
extensively speaking to various educational groups and organizations about the importance of
teaching. He persuasively argues that “Civilization begins anew with each child” and that “if we fail
to teach and educate our young people, we are just one generation removed from barbarism.” Bigler
advocates for a return of academic rigor to our nation’s classrooms and the need for strong content
standards. Bigler has appeared as a featured guest on The Late Show with David Letterman;
Nightline; and the History Channel. Teaching History in an Uncivilized World is an essential book for
all of those interested in improving the quality of American education. It is highly readable and
contains numerous useful appendices for history teachers. The book is supported by a regularly
updated website where additional educational resources and lesson plans are available.
  taco bell slogan history: The Handbook of Slogans Lionel Salem, 2012-09-07 Every Little
Helps...Just Do It...Life's Good The ultimate guide to the world's greatest slogans. Renowned
research scientist and former Harvard Visiting Professor Lionel Salem's comprehensive handbook
details the most successful - and some of the most forgettable - slogans used by the world's top
brands. Featuring a unique star system rating the slogans, and easy to search by industry or
company name, The Handbook of Slogans will show you: What makes a memorable slogan The most
successful examples in your own industry The stories behind the best-known slogans of over 60
companies A directory of a further 2,500 slogans The Handbook of Slogans is an essential reference
tool for everyone working in or studying marketing.
  taco bell slogan history: Why It Sells Marcel Danesi, 2007-09-21 Advertising plays a key role
in defining contemporary culture worldwide, creating a variety of meanings in the minds of
consumers. Intrigued by this process, Marcel Danesi-an entertaining and insightful tour
guide-decodes the messages woven into the advertisements, commercials, brand names, and logos
we see on a daily basis. Marketing-oriented messages are made, he notes, through techniques not
unlike those used by artists, musicians, and other creative sources. Guiding readers through the
basics of how to interpret ads, Danesi explores everything from product and package design to
jingles, cyberadvertising, ad campaigns, global impacts, culture jamming, and advertising effects.
Why It Sells will fascinate and inform all readers interested in how ads, marketing, and branding



take hold in the consumer psyche.
  taco bell slogan history: The Cultural Return Susan Hegeman, 2012-01-09 This insightful book
tracks the concept of culture across a range of scholarly disciplines and much of the twentieth and
early twenty-first centuries—years that saw the emergence of new fields and subfields (cultural
studies, the new cultural history, literary new historicism, as well as ethnic and minority studies) and
came to be called “the cultural turn.” Since the 1990s, however, the idea of culture has fallen out of
scholarly favor. Susan Hegeman engages with a diversity of disciplines, including anthropology,
literary studies, sociology, philosophy, psychology, and political science, to historicize the rise and
fall of the cultural turn and to propose ways that culture may still be a vital concept in the global
present.
  taco bell slogan history: Contemporary Brand Management Johny K. Johansson, Kurt A.
Carlson, 2014-01-17 Written by experts on branding and consumer behavior, Contemporary Brand
Management focuses on the essentials of Brand Management in today’s global marketplace. The text
succinctly covers a natural sequence of branding topics, from the building of a new brand, to the
growth of brand equity and value, to brand extension and the management of a firm’s brand
portfolio. The authors uniquely explore global branding as a natural expansion strategy across
markets and offer numerous international brands as examples throughout. Designed for shorter
strategic branding courses (half-term or 6 weeks in length), this text is the ideal companion for
upper-level, graduate, or executive-level students seeking a practical knowledge of brand
management concepts and applications.
  taco bell slogan history: Food and Society Amy E. Guptill, Denise A. Copelton, Betsy Lucal,
2013-04-03 This timely and engaging text offers students a social perspective on food, food
practices, and the modern food system. It engages readers’ curiosity by highlighting several
paradoxes: how food is both mundane and sacred, reveals both distinction and conformity, and, in
the contemporary global era, comes from everywhere but nowhere in particular. With a social
constructionist framework, the book provides an empirically rich, multi-faceted, and coherent
introduction to this fascinating field. Each chapter begins with a vivid case study, proceeds through
a rich discussion of research insights, and ends with discussion questions and suggested resources.
Chapter topics include food’s role in socialization, identity, work, health and social change, as well
as food marketing and the changing global food system. In synthesizing insights from diverse fields
of social inquiry, the book addresses issues of culture, structure, and social inequality throughout.
Written in a lively style, this book will be both accessible and revealing to beginning and
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  taco bell slogan history: Taco USA Gustavo Arellano, 2013-04-16 Presents a narrative history
of Mexican cuisine in the United States, sharing a century's worth of anecdotes and cultural
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popularity.
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Diamond, and Bee Wilson. Discover the food history you've been missing in this entertaining book.
Do you know what the first burger chain was? That Taco Bell was originally known as Bell
Burger—and was founded in the same city as McDonald's? Have you heard of the 1980s Burger
Wars? All About the Burger covers all these topics and more… All About the Burger will take you on
the burger journey of a lifetime, an informational magic carpet ride. You’ll learn about restaurants,
cooking styles, and different eras that have made the burger the juggernaut that it is. From White
Castle to Shake Shack, from simple sandwich to specialty burger, you won’t miss a bite. This is the
definitive Bible of Burgers. After reading this book, you will learn: · The contributions burgers have
made to food culture · The evolution of the burger from carnival treat to an American staple · Where
to go to find your next favorite burger · And much more! Praise for All about the Burger “Sef’s
pursuit of the real story, along with the way he writes about the histories of these storied American
restaurants and companies, truly conveys the respect and love he has for the subject.”―Bob



Gatewood and Brian Easley, president & vice president at Druther’s “A book so meticulously
researched and passionately written, it is the crowning achievement of one of our greatest food
authorities. You will devour it instantly.”―Lee Schrager, Food Network’s South Beach Wine & Food
Festival, founder
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Taco Bell’s ‘Decades Menu’ Will Feature 6 Fan-Favorite Dishes From Its 62-Year History



(AOL11mon) Back in August, Taco Bell made a small subset of fans very happy — and the rest of us
very sad. The chain had rolled out a nostalgia-fueled promotion, the Decades Menu, which, in true
Taylor Swift
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